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…to make CDC content, tools, and services 
available when, where, and how users want 
them

Interactive media can make health information more 
powerful through:
►Personalization
► Presentation
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- Email updates - Blogs/webinars
- Podcasts/RSS          - Wikis
- e-Cards - e-Games
- Mobile applications - Viral videos 
- Social networks - Virtual worlds
- User-generated content - Tagging
- Other open-sourced tools
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CDC 2.0 In Action:  eCardsCDC 2.0 In Action:  eCards



CDC 2.0 in action: User-generated TagsCDC 2.0 in action: User-generated Tags



CDC 2.0 in action:  Email UpdatesCDC 2.0 in action:  Email Updates

1 Click on Get email updates link on Avian Flu Page

2 Enter e-mail address (password optional)

Signed up to info. of interest 3

Shown other options4



CDC.gov Email Update Growth & PlansCDC.gov Email Update Growth & Plans

•Continue to expand topics available 
to CDC.gov subscribers

•Implement Wireless Alerts:  Use the 
GovDelivery ESM Wireless Alerts 
feature to offer updates for cell 
phones, pagers, and other text 
message enabled devices. The 
Wireless Alerts feature works 
alongside existing subscription 
functionality, so that users can 
choose to receive updates at both an 
e-mail address and a text message 
enabled device. 

•Implement Email Update 
functionality on CDC intranet pages.



From June 2006 - May 2007 
6,559 Total Page Views

4661 subscribers thru Email Updates

CDC 2.0 in action: Blogs 
CDC.gov Blog on Health Marketing
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CDC 2.0 in action:
Seasonal Flu New Media Campaign
CDC 2.0 in action:
Seasonal Flu New Media Campaign



Seasonal Flu New MediaSeasonal Flu New Media
Graphical Button



Webinar for Blog WritersWebinar for Blog Writers

Seasonal Flu New MediaSeasonal Flu New Media



eGames - WhyvilleeGames - Whyville

Seasonal Flu New MediaSeasonal Flu New Media

Empowered as public 
health advocates

Engaged in learning



Virginia Tech Tragedy New MediaVirginia Tech Tragedy New Media



Virginia Tech New Media: BlogsVirginia Tech New Media: Blogs

- CNN.com - Time.com
- NYTimes.com - The Chronicle of Higher Education
- Teacher’s Magazine Blogboard
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CDC Plans for Second LifeCDC Plans for Second Life



WikisWikis



More Americans Have Cell 
Phones than PCs - As of August 
2006:

■ 73% of Americans have cell 
phones

■ 68% have PCs

■ Among cell users:
41% have sent or received a text 
(SMS) message
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27%

73%

Americans With
Cell Phones

Source – Pew Internet and American Life Project April 2006 Survey

Mobile ApplicationsMobile Applications

















Why Interactive Media?Why Interactive Media?

■ CDC should be (must be) where people are
■ Increases the dissemination and potential impact of 

CDC’s science

■ Leverages unique characteristics of emerging 
channels

■ Reaches diverse audiences

■ Facilitates interactive communication
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404-498-2237
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CDC New MediaCDC New Media

■ e-cards 
http://www2a.cdc.gov/eCards/index.asp

■ Podcasts/RSS
http://www.cdc.gov/podcasts

■ Tagclouds
http://www.cdc.gov/ToolsResources/index.html#tagcloud

■ Blogs
http://www.cdc.gov/healthmarketing/blog.htm

■ Email Updates
http://www.cdc.gov/emailupdates/

■ Social Networks (My Space http://myspace.com)
■ Virtual Worlds (Second Life http://secondlife.com

Whyville http://www.whyville.net/smmk/nice)
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