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Title: The Effects of a Media Campaign on Human Papillomavirus Vaccine Coverage Rates in Alaska 
[bookmark: _GoBack]Significance to Public Health: According to the CDC, HPV is the most common STI in the United States, causing 26,900 cases of cancer each year. Human Papillomavirus is preventable with the HPV vaccine.
Background/Objectives: As reported by the 2014 National Immunization Survey, Alaska ranked 45th among females and 29th among males for HPV vaccine coverage rates. To increase HPV vaccination in Alaska, Alaska’s Immunization Program utilized grant funding to implement a three-month state-wide media campaign consisting of three 30-second radio and television ads. The objective of this study was to evaluate the media campaign’s effect on HPV vaccine coverage in Alaska. 
 Methods: Immunization records from the Alaska Immunization Information System (IIS) were used to assess the percent change in vaccination rates amongst targeted age groups. Vaccine coverage rates before and after the campaign were calculated for 13 through 18 year old females and males in Alaska having initiated (one dose) or completed (three doses) the vaccine series.
Results: Overall, there was an increase in both females and males initiating and completing the HPV vaccine series. Before the campaign, 42% (n=9781) of females initiated the HPV series and 30% (n= 6993) completed the series; Twenty-nine percent (n=7039) of males initiated the HPV series and 16% (n=3763) completed the series. After the campaign, 51% (n=12009) of females initiated the series and 32% (n=7604) completed the series; Forty-two percent (n=10377) of males initiated the series and 21% (n= 5038) completed the series. 
Conclusion and Implications for Public Health: Human papillomavirus vaccination amongst targeted age groups increased in Alaska following a statewide media campaign, although causation could not be determined without a formal media campaign evaluation. Continued outreach, like an IIS reminder-recall should be implemented to ensure that those who initiated the HPV vaccine series complete it. 
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