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Title: Engaging Barbers & Beauticians to Amplify Outreach Efforts during Open Enrollment 
Significance to Public Health: Equipping barbers and beauticians with resources and support to improve the health of their community can help bridge the gap between health outreach staff and target populations. 
Background and Rationale for the Project: Barbershops and beauty salons serve as hubs for many in the African-American community. Health screening and outreach programs across the U.S. have capitalized on the environment fostered in barbershops and beauty salons to reach new populations with important health information. The New Orleans Health Department partnered with the City of New Orleans Mayor’s Office to challenge barbers and beauticians to help get New Orleans covered. 
Methods: A letter from the mayor was sent to 350 barbershops and hair salons as the first step of recruitment. Letters were followed by in-person visits to 75 businesses in three designated target areas, chosen based on community need and geographic concentration of barber shops and salons. Participants received training, toolkits, resource cards for distribution, referral tracking logs, and visual promotions. Training and resource distribution took place at participating business locations on January 12-13, 2016; the challenge concluded January 30, 2016. Project coordinators met with participants weekly to track progress, offer support, and follow-up with referred individuals. 
[bookmark: _GoBack]Results: During the challenge, 23 participating businesses referred 52 individuals to local clinics for free enrollment assistance; five barbers and stylists also received enrollment assistance. 
Implications for Practice: Barbershops and beauty salons are promising partners for Marketplace outreach, both as potential enrollees and as amplifiers of public health messages. However, the results of this initiative suggest barbers and beauticians may need additional support to effectively disseminate these messages. In the future, longer initial planning and challenge periods would allow for necessary process adaptations and increased impact.

