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Social Marketing Triangle

BEHAVIOR

Behavioral theory
Behavioral goals

Intervention and Audience
marketing mix segmentation

Source: National Social Marketing Centre



CDC Communication in 2018
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CDC.gov

Total page views in 2017.
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Facebook fans
Fans as of February 2018.
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Monthly visits, February 2018.
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CDC-Info calls

Maonthly total, February 2018.
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Twitterfollowers

Followers as of February 2018.
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Total page views in 2017.

Viltalsigns®

623 745

News articles Medialnquiries
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Monthly downloads, February 2018.
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CDC protects the health, safety,
and security of America




“Public health” means
saving lives and protecting
people from health
threats.



“Public health” means
government-controlled
healthcare
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Which Media Village does your audience live in?
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Crisis Communication

e Key issues during a public health crisis:

— Respond correctly — CDC’s Crisis and Emergency Risk Communication
(CERC) provides training in crisis and risk communication best practices

— Identify risks — CDC’s RiskSmart provides tools and training to grow
stakeholder trust and maintain institutional credibility

e Benefits of social media during crisis:

— Key messages are reinforced
— Rapid communication with public
— Real<time situational awareness



Always

e Be first e Express empathy
e Be right e Promote action
 Be credible e Show respect

Crisis and Emergency Risk Communication (CERC) Principles



Do...

 Under promise and over deliver

e Express uncertainty of situation

e Express confidence in process to fix problem
e Address public safety concerns

e Counter rumors and myths in real time
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e Allow public power s




Communicating about your issue crisis
CDC can help you with:

— Communication awareness prgg{ams-(audlence

research) - R T - ‘“

— Key messages

— Media templates

— Communication products for public and-clificians
— Videos in multiple languages



Key communication support for health officials

NPHIC monthly
calls with state
PIOs

Health literacy
resources and free
training

Crisis
communications

Webinars and
Grand Rounds

Deploy press
officers when
needed

Audience research Data and content
syndication

Public Health CDC Info
Image Library and
state templates
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Protecting the Health, Safety, and Security of America.
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