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CDC protects the health, safety, 
and security of America



“Public health” means 
saving lives and protecting 

people from  health 
threats.



“Public health” means 
government-controlled 

healthcare



Which Media Village does your audience live in?





Crisis Communication
• Key issues during a public health crisis:

– Respond correctly – CDC’s Crisis and Emergency Risk Communication 
(CERC) provides training in crisis and risk communication best practices

– Identify risks – CDC’s RiskSmart provides tools and training to grow 
stakeholder trust and maintain institutional credibility

• Benefits of social media during crisis:
– Key messages are reinforced
– Rapid communication with public
– Real-time situational awareness 



Always
• Be first
• Be right
• Be credible

Crisis and Emergency Risk Communication (CERC) Principles 

• Express empathy
• Promote action
• Show respect



Do…
• Under promise and over deliver
• Express uncertainty of situation
• Express confidence in process to fix problem
• Address public safety concerns
• Counter rumors and myths in real time



Don’t…
• Send mixed messages from multiple experts
• Release information late
• Act paternalistic
• Allow public power struggles and confusion



Communicating about your issue crisis
CDC can help you with:

– Communication awareness programs (audience 
research)

– Key messages
– Media templates 
– Communication products for public and clinicians
– Videos in multiple languages
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Key communication support for health officials



For more information, contact CDC
1-800-CDC-INFO (232-4636)
TTY:  1-888-232-6348    www.cdc.gov

The findings and conclusions in this report are those of the authors and do not necessarily represent the 
official position of the Centers for Disease Control and Prevention.
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Protecting the Health, Safety, and Security of America.
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